
Gimbels Advertising
Claims Prove False

X «rlln. r.X fiotn -*.«.> t

m it. recent "Binhdav Salea." celebrating thr lixth anniversarj ol

,hr itore*. -,t..W.shn.rnt in New York. The event ha. run true

loGsmbd sales" U. ll haa been ¦ .eriee of mbrepreaent.
nons. mamlv b_U*d upon cl -****** foi the R.U

Gimbeli heralded it to this effc* 1:

000.000 Btocki "i fine, new merchandiee, boughl
,n advance al pricei whieh in manj caeei are lower than

» wholesale prieea, will be placed on .ale during October.

V.th singulai nppropriatene-, the hopeful birthday shoppei
rafiwatod oncnterintthe-laonthe fhirr) lecond Street aide,

,.v . dwpla3 ol "Ieeland fox lT»e« *ej '¦- "h** graceful and

_________ under i "birthdaj ' placard specilying attractive prices

lor scarf. Have yov evei ieen aH Ieeland fox? lt iaa cunous

.nimHl with strange and diecoiicettrng habita ll has an artificial

face . hand made tail. and hooki " wa wherewith H

IMBS opm th- ,.«,. ketfl of the guildesa and draw. forth theii money.

In thr wild state il wears horn-, contrary to thr uaual vulpine
habit and myi "Baa'" whkh ia not included in the rocal re -

of thr foa from leai remotc localitiea. Scientists aver thal it«

.t la curry .nd iti habital rhibet; and n greal poet hai written

of it tn deathlese wordst
"Mary had an l< eland fox
It** fl--' t n >¦ white ai mo.

rhatii.oaay, thc Ieeland fox (Gimbel) ie Marye lil -

,indrr aa aliaa In other words its ¦ howling, bleating, ¦.¦

a-hal .. , .

But when I asked the sale** girl MIs thii red fox r ihe. being

nspired with th- Ghnbd birthday Spirit, Baid:
"Oh. yes

"

It's regular whtte fox. ia it >** I per. i«ted.
"Well rrno. lt isn't genuine Arrtir tov it COuldn'l b< ll

th- pnrr It's what thry x all Ieeland
"But tt* came from a real fox ' It's fox fur

"Oh. certainly."
SoH -was bought for $4.45. The price ia not execaerv- f one

wrre buying it for what it really ia Thibet land): neithrr N il

ticularly cheap. But when one buys fox one expects a atraighl
.*ur which will stay straight. A tox whoee hair curls up every time
it rains would be regarded with suspicion by his fellows. whether

m Ieeland or Iowa. My $4*45 «-pe< i-nen. the fjrst time it got wet,

rrverted to type -nQ proceeded to coil up on itself like a collection
of peeved rattlesnakes. lf it doesn't fltraighten out maybe I can

_-*U it back to Gimbels as false whisk-rs foi - S Ulta ClaUS in aae

they follow up their birthday celebration with a C'hristma* part)
Ireland fox typihrs the "valur" offrrings ol thr Gimbel

Birthday >ales and forrner sales. lt il pretending tO be what it is

not. That h whal m wrong with the Gimbel valuea. Thej
jwetending to be someth-og which they are not. They curl up
when put to the water trst. The trail pf the Ieeland fox is over the

?tore

Take for example, thr opening bargain offer in men's < lothes.
a special salr of suits at $14.7'*; "nrw $22.50 and $27. ~>0 fall and
*vintrr suits." The advertisemrnts continue:

"Ordmarily you would pay $22.50 to $27.'Wi for theae suite."
It may be true, for thr birth ratr is still I prr minutr in thr

rlas« that does that sort of thing and believes this sort of thing from
ihe Gimbel advertising;

"$22.50 to $27.50 Vahies. Standard Gimbel Clothes. .

Ihe suits are srnart. nrw modela, thr pi* k of the brst < lothea n ade
m America, and must not hr confuaed with average clothei aelling
around theii prrsrnt pri< rs. . . Wr unrrsrr\ rdly pro-
nounce this thr hest ortVr (...ind)'*, de thr prrsrnt ye.,j

Possibly. thou«h 1 ihould shrink from so damnatory < on

tession ns thr final statement il I were intereated in < iimbela I he
Inbune appraisers. hard htrral niindrd mni, who lat k thr birth
day spirit and enthusiasm. takr quitr anothei view of ihr matter.
One estaniatrs that thr smt whi. h I hr I ribune flhoppera boughl foi
$14.71 as a $2) valnr (it carrird thr tt **ith thr
rrmains <>f a $25 pri< r mark on it ) should srll at $ I 2 »0 retail
This is the worst made smt you rvrr srnt me lor appraisal," sayi

he. in his cold, brutal way. Ihr other thinks that it might go on

.ale at $13.50. but that should be a top price. When $25 was

mentionrd as thr valur. they ceased to appraise and began to

laugh
Mrn « hati advertiaed ai "Keg. $3 and more" for $l.^r> wrrr

also stru tly in thr birthday spirit of thr sale. Most ol thrru ap¬

peared to br sample hat*. and many of them werr Mill ornamented
with the wholesalrrs' price in,irk«i. 1 l.r salesman Volunteered th**
'nformation for wh.it it was worth (which was nothing) tli.it thr
lowrst pn. -*d hri» m ihr loi < xrried a wholesale prk e ol $24.<)0 j*er
dozen. I his would mean $ J.OO retail, ai thr advertiaement stated.
Lnfortunately, the salesman did not look into hii hai before talking
through it. Ihr fribune purchaseri did; thry looked into two of
:hrm found thr wholesale pr* e ta;;- s,ill thrrr. ,ind bought. Onr
hat l)rnrs thr pri' - ol .> $16.50 v.li<>lr*-,.lr lm> , ihr othd <i $1 7.00
prr do/rn label. [hercfore thr headgeai --hould normall) retail
¦il $2.00 or $2.2~> at most. Ihr hats would thus appr.u to l>r
Hrnvrd from the Ieeland or Gimbel fox.

Yalurs in women's wr.ir came from thr samr pari <»f llir map.
I or rxamplr:

\ kouaand Silk Dresses al $9 7 i
v»'-*rf ,,nd Aftrrnoon PreSSfl I h,.f. Boughl

in the Regular Way, Would Sell at

to $19.75."
J oi boughl ui thr rr^ul.ir vs«i\" substitute "boughl "ii the

Ieeland method" <nid ihr staternrnt would br so unimpra- bable
that it would probably spoil iii-* birthday p<iri\- Ihr rribune
shoppers paid I'1 75 fot onr of thrse birthday prrsents from
Mesars. Gimbel. If, .*s thr adverti«ernrnt stated, therr wrrr "40
Nyles to l hoose 1 rc_n, thr Season's Neweet and Brst," our pur¬
chase must havr brrn nuinl-rird 41-/. lt was far from bring the
"season's Newest' and it could SCarcely br ranked among thr
season's best, bring wrinklrd and much soiled. Ihr workmanship
is poor and thr trimmingi < hr.ip. /\ftrr looking it over thr appraii
mg expert becamr CUrioua

"What did vou pay for it.' .six dollara) No. Seven.
More than sevrn. Whatl Ninr srvrntyfivr' Ioi this . Oh,
that's no valur for thr monry."

Ihr valur," rxplamrd the pni hasei ii somewhere from
M5 lo $19.75."

"Who says so J

I hr advert_aemenl
Well, ' obaerved thr appn i . i I

!. fltate's prison oflenfe."

Ih, kHand fox trail nexl led to thr hnm department, where

Madeira, embroidered tr., napkmi were placarded:
"Krn.la.lv $7.50 i Dc* ,'*irr *5-75"

| hr clerk ba« krd it up. They wrrr ihr rrgular $7.50 goods,
A. ,,..|/ Wr boughl a doxen. Then wr went to Altman -. where

there wa. no birthday O. anniversary or olhrr snr.inl s.dr on m

Hnen..« boughl .1.-t the aame thm, for $5J5. AImosi. ..ut

notquite fhe .Itman te. napkin i. the st__.dar.lwxe: 14 fa- hea

fhe Gimbel one i. 13 inches IT»e embroidery on the Ahnmn

9pecimeni. better than on the Gimbel. and. t_ken altogether. th«e
tinct supexiorit, in favor of the forrner. I o . laim . $7.

Ivaluel.irHcle when . ~perio, in the same lme can be ob

tained for $5.25 1.ther typkal effort of the Grmbel. ledanda

.lliB. VI- Ihrar.n.dsrlhn, pr.r. $ , ; >. ,hr < .imbels

.kea little extra profit on thal for thr.r bir.hdav. perhaps
.,., w<l. the chamcteriatk of «he salesman at the blankel

., ,i, declineJ to commit himself as to the value of the

Ml Wool White Blanket. "$8.75 pr. Regularly $12 00. nccord

.,. t0 the advertisement. even when preaaed. The line had never

een sold b3 them for $12.00. hr stated. becauae il was nrw stock.

B., hr wai quite -ure that il was thr brst blankel obtainable at thr

.jr. price $8.75. Po^ibly. That ia not the queation to which

fhe Tribune purchaeere eought the anewer. What they wanted to

kIim, was whether thr $12 value claim had a foxy or Ireland.,

smell lt had. Al Waiiaihaker's thr purchaaeri found blanketi

lt$|0 S0 which were markedly superior and some al $8.50 whkh

corftpared favorably with thr "Regularly $12" Ghnbel blankel of

fered al <*H 75 -Vs for the Gimbel comfortera "Regularly $7.00,
otfered al $6, Aai is a staple line, ll n on vdr practically every

where Bul nowhere have The rribune buyers found il priced as

IV, iaely thr same art.. le has bem boughl since at

. |5.19 Nnd th.s ifl not a "spenal." "reduced" or

.birthday" price ll ii a regulai price Ghnbela comforter «t

$6 00 ii therefore .... rtartling bargain* ex. epl as stuffed wHh I- e

landii fox valuation.
Lisl no* to the Icelandi. sagi on the wbjecl nf furniture:

"Stickley (Vftsman
1 urniture at Half Pri e

rWo. arloadi more of the famous Custav St* kley ( raftarnan

.e have just arrived from Syracuae. N. Y*. and wfll be sold

lt half price . We urge an eariy visit to avoid disappotnt

Gimbels furniture mathematki are of the same ipei .es as the

pu-ei and can hardly br regarded as the legitimate off-

ol old Giorie W Arithraetic \ chair marked originally
v, i reduced tO $23.50. Take that home and try .1 on

youi blackboard and if you ran make a half price out of it The

Bureau of Invest,gatioiM w.il give you the chair. lt is not pre¬

eisely 50' off bv any process of multiplication, division. fractions

or the binomial theorem familiar to this office, One exhibit. how-

ever, we now poaaeas whrrr the Gimbel figures were correct,

wrhatever one may think ol the Gimbel morala Th.s «s a china
,f B pattern now diacontinued bul formerly catalogued by

, t $54 retail. Gimbels exhibited it in the "hall

price' Stickley sale, Hcketed at $30.00. Now it might appear

.villing mind thal $30 is nol JOfl of $54. Well, Gimbels
u wrll as anybody else. So they took the $54

chin.binel and made ,. $60, and then halved the $60, whkh
made $30, and wld il to Ihr Tribune shoppers al that price.
Mathemati. ally beyond riti isml First you run the price up; then

you run the pike down.the elevator system. Watch your step

when vou take thr Gimbel price elevator.

igurea," as the late Prof. K.uclid observed. address.ng the

multitude from thr railing of thr Pons Asinorum, "never lie; but

Rgurers d<>
The weakneH of thr Gimbel hgurers is that their team work

in mendai ity is considerably infenor to that of Anamas c\ Sapphira.
who used to sell Ieeland foxes on thr Broadway ol early times.

Poi inst u - in tt"- rei rut sale <»f velour portieres the mathematkal
expert who wrote the Gimbel newspaper advertisement offers $2*

value foi $18.75, nnd is ba'krd up by the skilled a< < ountant who

engroasei the placards over thr counter: "Value $25 per pair; Sale
e $18.75." Bul the value demonetrator who handles the sales

l ,_;« hai 1 dilferenl or>inion and expres«es it largr and hold
"Value $24 "

is hia opinion -.nd s.. iar as The Tribune purchasers
could ascertain he had attached il to every exhibil on thr $2 *

value li What, then. is the a< tual value oi thr portieres sold
for $18.7'): is it $2) or $24;' If any bright pupil in the Gimbel
school «>f mathemati. s thinks he can tell, he d better think again
It's neither. Perhaps, then, it is $18.7"), the price paid for The
Iribunr's pair. Perhaps. also, not. l'or at Macy's, just up the

: trert, thr investigators purchased velour portieres of exactly the
same ihades for $16.80, without any foxy claims of value. The

only difference was that the Macy hangings were of a little better
material, and more ol it; one foot more, to be exact.

i ailing to "prove up" the Gimbel mathematics with ordinary
iraplementa the investigators tried out a Gimbel fountain pen. at

the usiir.l birthda) bargain. Like the Gimbel valuations, the pen
was srll filling, and rarried B valuation of its own lt was .1 Salz
Bro No. 4 "shorl bodied" pen, and the Gimbelixed or birthday
specificationi were "Fountain Pen, $1; sold regularly for $2.30.
Well, possibly, m Nome, Alaska, oi on ihr Verdun front, where
weapons "l peaee are rare and high priced. But nearer at home.
on 2 Id Street, Ahern f* Randall .nr offering exactly the same pen.
without value claims, al $1, Furthermore, it waa displayed on the
tandard sales card for iln> article. Jinder ihe le^end 'The fVn
lh.it Made the Dollai l »rful." Gimbels ought to adapt that
slogan and srll thr prn nndrr thr rrvised form, "Ihe Prn Ibat
Madr the Dollar I oolish." Any prn whi'h makrs a dollar rep

teaenl $2.50 value makei it loolish. At a gurss. Gimbels is em

oying thal kind t"r a greal deal ol its advertisement writing.
hr interesting feature of the men's wear sales in Gimbels is
"me nrw and cunous frat ot thr advertising imagination is

likely to crop np therr at any time. It cropped up on Monday in
the form of "Men's All-Wool Sweaters, $4.9-3 and $b.43; Values.
$6.50 to $10.50." Still pursuing the phantom Hope through the

i" -.I Gimbel promisea the purchaaeri went to the fourth floor
and asked tor a $10.30 sweater. Ihr salesman looked uncom-

lortable.fl
"We haven'l any $10.50 values," he said.
\ i opy ol thr offer was shown to him. "Yes," he admitted,

'that's the wav thr ,id re.tds, I know. But we haven't got any.
I Irrr's thr brst wr have. It's a $9.00 value."

Al aa expense of $6.45 Ihe I ribune a< quired that $9.00
substitute for a $10.30 value. lt was a "Pennsylvania Knit Coat,"
lighl gray in color. Al H. Lowenthal'a om Third Avenue, another
Pennsylvania Kn.t ( o.-t <>f thr same weave, bul slightly darker
color, was found. lt was alao bettei finished than thr Gimbel
article; bul was otherwise identical. Was thr price (<>r value)
-'' 00 !. w..s not $0.00. Noi was il $8 00 aor $7.00 nor $6 43

thr Gimbel reduced birthday price. li was $5.95, al which
price Mi- Lowenthal made 1ns legitimate profit aml waa cootcntl

Two purchase! ffom thr "Bargain Subway Offrrings" in women s

and misses' suits were next acquired. The sale was advertised as

conststing ol '$19.75 to $29.75 Suits for Only $1 V" Nothing
was Sp« ihe*.] as to the Bge of the garments. Interrogated on th.s

point, the taleawoman said thal she did nol know whether thr Brst
suit srlrr-trd was n nrw model or not.

"I'll ask the head of stock," she sa.d

Ihr head "l ste* k being summoned, averred thal the nirl was

.h.s season's nrw goodi and was really worth $18.30. bul had

been marked down. Just where, between $19.73 and $29.75. the

v.dues , laimed in the advertisement, $18 30 comes in, I have hem

unable to dis. over. More Gimbel mathematics, Ihr second mii

was boughl on the itrength of thr value ipecifying placard and the

lUteraenl in the advertisement j "Remarkable enthusiaam was

cauaed bv oui re, enl -alr ol suits al th.s same pri. e, and this second

IOI should do even n.orr.

Neither of the suits cauaed any remarkable enthusiasm in the

unresponsivr breastS ol Ihr hihiine apprai-ers. 'Ihe first is de
¦ ribed as s laal sprmg's regular $15 model, suitable to wnall-town
tr..de now. Ihr second is appraised "among thr poorest of the

.eKular $13 models on thr market" Except as trimmed with

imaginative I. rl ind foi by the Gimbel idvertiaing genhtses, neither

could poaaibly juatify ¦ $19.75 or $29.75 character.
Shortly before the birthday party, and perhaps as a sort of

ipreparation for that festal event, Gimbels came out with a splurge
in the clothing department.one of the least truthful in the organi¬
zation.to this effe. I:

One $7 50 Suil for $7.50 I"wo $7 30 Suits for $8.30,"
tollowinj. it up with a "blurb" of n familiai and playful type:

"Ih.s Gimbel mathematics is better lhan anything you ever

learned at m hool.
Doubtless this is mathematics as taught in Ieeland. It .sn t

taught thal Waj m I larlem, and in I larlem is the store of Ko. h t*
Co.. which ii interested in selh*i« boys' suits and is also interestrd
rn figures. ITie Harlem concern investigated, purchased a suit.

compared il with theii own goods and announced in an advei
tisement that ihr "Herald Square section" store's suil (nol giving
ihr name of the Store) offered as a $7.30 value, was about the same

as a suit sold al Koch'l t'-r *4.00. Ihr Bureau of Investigations
has in its possrssion onr ol thrsr "$7.30" suits bought at Ctimbrls
and onr ol ihr $4."0 suits bought at Koch's. "Ibe wright of rx

prrt opinion d« larei the Koch suit to br actually better value lor

the money than the marked down clothing embellished and Gim-
bellished with s s>. 50 value.

Two weeks r.fter the sale. ten days after the Koch charge.
and a few dayi after Gimbels were informed that their advertising
was no longer a< eptable to ( hr Iribunr. the store published eise¬

where an advertisement appealing to all purchasers of the two

for-$8.50" 'mis to return them and have their money relunded.
Ihr explanation of the suits is interesting:

ronti, * qusntlt*. ol Suiti
. being np to QIMBEI

.NDARD '- . icluded In the
returned to t!ie manufacturer."

\s to the credibility of this statement, I have no comment to

ofler. It i- l.ni to rema.k. however, that the claims of value,
wherein the essential dereption lav. wrrr not more excrssive than
in various other Gimbel offerings nol M yet made the subjects of
(iimbel apologiea in print

Embodied in thr Gimbel excuaatory advertisement is the

Gimbel guarantee, < opied from thr sales slip which goes out with

-very pur< hasr.

In receiving the goods purchased. on this iiales ;slip,
please remember thal we are n<>t s(ltisfied vith any transaction

thal is unsatisfactory to a customer, and that in cases of dis-
satisfaction we refund the money paid as cheerfully as we

took it.
he Old) ex. eptioilS made to this rule are those that are

enfor. ed by reaaonable precautions for our own protection
and the safetj ol thr nexl customer

Gimbel Brothers. New \ ork.

An excellent guarantee. No store could be expected to

maintain ¦ bettei onr. Justice t" Gimbels compels the statement

thal so lar as Ihe Tribune's investigations go, money is refunded
... r.rd with the letter anrl spirit of the promise. But.and

.his is .. vit..llv important but.restitution tor the offence of selling
misrepresented ,.">"H* .iccs nol and «.an not justify a repetition <>t

the same offence. rue, Smith, il he ii tricked by Gimbels' faked
up values, can come in and get his money back. How does that

help Jones, who is fooled the next day by another fake advertise¬
ment of Gimbel make? Or, if Jones also recovers, there is Rob
inson, whose money, spent for "values" that do not exist, helps to

keep the Gimbel rne< hanism going in a sort of endless chain of
Ieeland foxes, ea< h ( hasing the tail of a little bleater just in front
of him!

Now, were this re< enl Birthday Sale Gimbels' first offence in

broad-gauge mis.rpresentation. it might be charitably regarded as

carelessnesa I he T ribunr Bureau ol Investigations neither in-
vestigates, judgea nor condrmns haetily. Isolated error does not

bring a nier. hanl into thr light of publicity through these columns.
Not even isolated breach oi trust toward the buying public does.
I here musl be e\ 1'ien. C nf a policy so unieliablr or so inimii al to

the public interest thal Ihe rribune cannot iustly continue to ex

pOS- its readers lo it before <m advertisrr is ousted Irom the paper
and his procedure made thr trxt oi «» rribune expoeure. Sueh
evidence againai Gimbels reaches back over months, displaying
itselt sporadicalry, bul especially in connection with "special sales.

Ihe Gimbel sale ol Simpson ( rawford stock in thr summer

oi 1915 is represented in thr Bureau ol Investigations' ntueeum

by widely exaggerated advertising claima by damaged goods
I snme s<> badly damaged as to h" unfil tor sale on any honest rep

reeentation) sold ai perfect and by abeurdly high prieea repre¬
sented ..s bargaina When the result of this investigation was set

before Gimbels thc store pleaded mnocence of any evil intrnt, <on

fessed that tOO gre.it latitude had b-rn allowed to the advertising
manager, and found a new man for that position.

In Januar) ,191 6, ¦ "special sale" of leather goods purporting
to be the stock of the Langfeld ( <>. was extensively advertised at

bargain rat-s. Much ot the stock was genuine Langfeld goods,
and this wai s< hi al low ratea But mingled with it was ¦ per-

centage of old. shopwom merchandise which had no more con¬

nection with Langfeld than Thibetan horns have with a genuine
fox. Ihe special N le war used as a vehicle to carry off these
"stickers" al exaggerated prieea ( Kll of a number of purchases made
in one part of the '.de hy Iribunr purchasers. under the L*angfeld
placaid, severai were not 1 angfeld goods. I lere again Gimbels

acknowledged thr fa. ts but asserted tha; due allowance for human
error would cover the instance . hanges in the internal manage¬
ment of the store which promised improvement were mad**. and
igain Ih' rribune accepted the Gm.hrl .issurances of good faith.

But thr faith ot Gimbeli is good to exactly the extent thal .>

ieal fox-- in Ieeland or eisewhere.wears flee. e and sa\s Baa!"
bpuiudic evidence kept coming in, sometimes in complamta from

'Tribune renders, more offer. from thr constant lookout rnaintained
by the Bureau of Investigationa of misr<*pr'*srntations and fa|.
|claims; old styles in lofl wld as new; in. .-nt goods of other m«l_ri
"rung in" on spo. iai mleS U the old goods were irnpmged uponth,
i angfeld sale; fur sold under false representation »» to it, nat

bargains and reductions offered in various l.nes at price, actmH,.
above thosr charged in neighbormg stores for the *.mt g^
until it became only ¦ que thne wh-n IV I ribune Co_id
no longer with justk - to itself. its readera. and ita honest and fai*.
dealing advertisers thus Ribje. td to the undermining competition
of falsity, continue thc Gimbel adv. fwo ' r>nsiderationj
operated to postp-.nr radu tl action I iret, ."* :','*r*''ho might b*.
niislrd by thr Gimbel claims wrrr fully protecte 1 by Thr 1 ribune's
money-bock guarantee; .i<h\<'>\ to which, thr store always provc<*
itself moat prompt and effective m ramedying -"omplaint. an.
living np to its refund offer. Second: evidence from
ihe internal affairs of the store thal B CCTtain Hernent in the man.
r-gement. believed to br responsible ,"i the old time untn.arwortriy
policy, Wr.s bring slowly ehminated.

ITien, a short tur.r ago, there Wai offered U) Ihe Tribune a

large "blanket" advertiaement of ¦ special furniture sale at Gim.
bela the heading of whkh was so glaringly false thal it waa **.

fused. Gimbela altered it But Gimbels did not alter Hsstf. Th..
Birthday Sale" was announced, the Koch expoeurc of the fak.

clothing advertisement followed The Uttermoet limitS of charity
had been reached. Gimbd Brothers were notitied that their ad.
vertismg was no longer arerptable to this paper.

I lere. as exemplifyiag the dealings of 11 r Tribune with *{-.«*_.

itorea there mav appropriately br re^ ount-ed a bit of unwritten
local merchandising historv, without the name of the itore, nrv,

to give it would seriously damage a concem now doing a atrktly
traighl boaineaa ft furniahea an inatrw tive parallel to the GimUl

< pisode.
( omplaintS were rrrrived bv the Bureau of Invr^i^s*^

r..n. erning the advertising of ,<n eatabliahment which I wfll call the
Inter ( ity Storea We inveatigated. ( onditions proved to be bad
.verv barl Ihe advertising was grossly f .|--: the v-oon, were, in
3everal instanres, abaolutely unfit for sale. Exposure would hav.
made interesting reading. because the -.'or- was .';...-<r-l with «
enormous concern of international reputation. I hr--. were no rela¬
tions of any kind between the store nr the patent concern and Th.
1 ribune, su< h as existed m the -aee of Gimbela Neither of than
was a Iribunr advertiaer, nor was there any prospect that they
ever would advertise in Ihe I ribune. A-suming that this would
have weight, as has been charged and ".ssumm-;
another accusation made againat this paper, that it would "slaug_.
ter" any business to "make a I ribune hoUday, here wa, the idea!
opportunity.

Ihe management back of the Inter-C ity Stores vn: adviiecl
that they were being investigated. They came to The Bureau of
Investigations. Like Gimbels. they felt that thev -hoiild be heard
on thr evidence. After seeing the evidence they lelt different

"No defenee." said the manager when, for the tirst time ht*
was confronted with the nff-raff and junk in Ihe 1 ribune co'lec
tion. "Nothing to say, except that we didn't know. And that'i
r.o defrncr. We ought to have known. *J ou've got the goods.
Well take our medicine."

The Tribune doesn't give that kind of medicine to that kind
ol subject. One point in the manager*s brief statement was vital.
"We didn't know." lurthrr investigation showed that to be
probably true. My article dealing with the "Inter-City Stores"an
held. The "stores" closed lor a clean-up, not a phyaical dean-op
of stock alone, but an ethical clean-up of standards; perhapi th«
hrst instance of the sort in mereantile history. When they opened.
it was on a profoundly different basis Al keenly as we had heen
watching Gimbels.perhaps even more keenly.The Bureau e'
Investigations has kept its staff busy with that store v;nre. U.
haven't even caught them in error. Thry air doing an absoluteiT
.^raight. honorable business and doing more ol il than when ther
were crooked. My article exposing them slumbers deeply in«
remote drawer. I here is no prospect that u v.ill ever awake. I
hope it won't.

Now for the parallel. ITie Intrr ( if* Stor. - caug-t
with the goods." i hey had th.1 r (han. e. I h-v took il I id wipec
out the r\il record. I h-ur chance was honesty. ro-day theyar*
_afe from Ihr rribune.and Ihr rribune ii glad of it Gimh*
Brothers wrrr caught with I hey h id thrir rhanc*
I hey seemed to td.e it. A:-un ihey fell into ihe evil waj of ttV
liar in print. Still they proles.rd good iril-*ntions. ITiey wantw*
another chance. 1 hey got that and reformed for a tin - But.
there is no known method of selling Ieeland fox honestly. Gimbeh
wish to srll briand fox. They have sold it and continued to »'

it under guisr of bargains in suits, in dresses, in hats, in china, in
linrn, in bedding, in whatever might lend itself to that most tempt-
ing and perilous of all distortions, fake claims or valur And no*

they must reckon up ihr proht fo their pocket as against the loa
to their good repute.

lt is a hard problem and an ugly one. Gimbel : *.'liernaW
will not Solve lt. Gimbel mathematics will not solvr anything »

the long run, becauae the f,r< ts refute it. .And nov. the store o

Gimbel Brothers is face to face with the fa. ts. ll ia the factsaw
nol Ihe rribune which condemn Gimbela Ih* .ihur.e i, buttv
blackboard upon which the fa. ts are wi een u**1

once too often tor the settii t Gimbel fi< lion Ihetritl.
about that store is a debt, overdue, fo its readers.

One fact may hltingly be presented for thr consideratios.
the Gimbels. It is a fact the i» un nl which is essential t°

the decent, honorable conduct ol any merchandising business. '.
is this:

Advertising is the *><>;¦ r ol the store.
No store « an endure whose VOU e ui: r (hr truth.
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